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A brand literate nation
Increase in recognition across the board in past 18 monthsIncrease in recognition across the board in past 18 months



Brand awareness
Which of the following pub and restaurant brands have you heard of?

Over 90% know:
McDonald’s; Pizza Hut; Burger King; KFC; Starbucks; Little Chef; ; ; g g; ; ; ;
Wetherspoons; Wimpy; Subway
Over 80% heard of:
Beefeater; Pizza Express; Costa; Harvester;Beefeater; Pizza Express; Costa; Harvester;
Over 70% know:
Brewers Fayre; TGI Fridays; Frankie & Benny’s; Pret a Manger; 
Caffe Nero; Yates’s
Over 60% heard of:
Slug & Lettuce; Nandos; Café Rougeg g

Source: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th August 
2009



Biggest visibility winners
• La Tasca - up 19% points
• Café Rouge - up 16%
• Bella Italia - up 16%
• Caffe Nero - up 15%
• Carluccio’s  - up 15%
• Wagamama - up 14%

T b 14%• Toby - up 14%

Source: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th August 
2009



People are using brands
% eating at in past six months

1. McDonald’s 40%
2 KFC 27%

g p

2. KFC 27%
3. Wetherspoon 26%
4. Subway 26%y
5. Pizza Hut 21%
6. Burger King 20%g g
7. Starbucks 18%
8. Costa 17%
9. Pizza Express 16%
10. Harvester 16%

Source: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th August 
2009



Biggest winners
Increase in those visiting in past six months

• Subway +6% pts

Increase in those visiting in past six months

• Costa +6% 
• Pizza Express +6%

KFC %• KFC +5%
• Nandos +5%

W th +4%• Wetherspoon +4%
• Café Rouge +4%

Source: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th August 
2009



How good was it?How good was it?
A more mixed picture from a more discerning consumer
(% rating experience good or excellent)( g p g )

Over 75% positive rating:
Carluccio’s, Nando’s, Prezzo, WagamamaCarluccio s, Nando s, Prezzo, Wagamama

Over 70% positive rating:
Pi E B f t H t L TPizza Express; Beefeater; Harvester; La Tasca

Over 65% positive rating:p g
Café Rouge; Toby; Chef & Brewer; GBK; Table Table; 
Bella Italia; Pizza Hut; Subway; TGI Fridays; Pret a Manger

Source: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th AugustSource: HARRIS INTERACTIVE / PEACH FACTORY - EATING OUT FIELD SURVEY: 12th August - 20th August 
2009





Eating-out age profilesEating out age profiles
(% eating out at least monthly)
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Bosses’ business focus

Source: Peach 2010 Business Leaders survey



Where could it come unstuck?

Source: Peach 2010 Business Leaders survey



Where’s the effort going?
What’s going to be more important to your business 

success in the next 3‐5 yearssuccess in the next 3 5 years

Staff training
Online marketing
Customer service

Organic growth
Menu development

Strong brand identity
Staff training

F di / t it l
Site acquisition

Customer (feedback) research
Cost control

Social responsibility
New concept development

New openings
Funding/access to capital

0% 20% 40% 60% 80% 100%

Consumer (trends) research
Social responsibility

Source: Peach 2010 Business Leaders survey



Leaders or laggards?

Source: Peach 2010 Business Leaders survey



Marketing priorities

Source: Peach 2010 Business Leaders survey



Challenge and opportunity

“Never before have companies had such powerful 
technologies for:technologies for:

• interacting directly with customers, 

• collecting and mining information about them, 

• and tailoring their offerings accordinglyand tailoring their offerings accordingly. 

And never before have customers expected to interact 
so deeply with companies and each other to shapeso deeply with companies, and each other, to shape 
the products and services they use”

Harvard Business ReviewHarvard Business Review






